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General Education Requirements

ADM105 Introduction to Information Technology

This course aims to give the students general knowledge about microcomputers and their
applications which can be used later in their field of study. These applications are: word processing,
computer presentation, spreadsheet and the Internet/Communication concept.

LIT113 Research Methods |

A course that aims at the development of a scientific orientation in the solution of educational
problems. This course develops students' skills in identifying and developing research problems
dealing with a variety of research designs. Basic statistical concepts are included.

ADM117 Research Methods Il

This course is designed to emphasize the foundational methods and techniques of research in
business management context. Students will be exposed to the main components of the research
process i.e., research problem, research question, research objectives, research hypotheses, data
collection, ethical issues in research, report writing, and presentation. The main objective of this
course is to enable students to understand the research process and conduct research project in an
area of their choice.

LIT 105 Arabic Civilization

This course introduces the overall concepts of civilization and the most important factors that
contributed to the emergence of Islamic civilization. It also encompasses the main characteristics of
the Islamic civilization with particular focus on the human dimension. Manifestations of Islamic
civilization in policy, management, economy, society, and sciences are emphasized.

LIT 110 Arabic Language

The primary aim of this course is to familiarize the students with correct writing styles, to avoid
linguistic and spelling errors, to use proper punctuations, and to master various correspondence
styles. The course also discusses the main principles of Arabic grammar through selected texts,
spelling rules, writing paragraphs about subjects related to the selected texts, summary techniques,
punctuations, rules of number spelling, common linguistic errors, titles, Curriculum Vitae editing
technic.

LIT 120 English Language |
This is a study skills course that aims at developing potential teacher’s proficiency in the skills of test
taking, studying, word attacking, paraphrasing, restating and handwriting.

LIT 125 English Language Il

This course aims at helping potential teachers extend their knowledge of vocabulary and grammar,
as well as develop their oral/aural language proficiency through watching videos, conducting role-
plays, simulations, and interviews, as well as presenting reading materials (of various sources: the
internet, newspapers, magazines, and so on).
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University Required Courses

ADM155 Accounting |

This course is an introduction to the basic concepts and principles of financial accounting. It covers
major areas of financial accounting: generally accepted accounting principles, accounting cycle,
financial reporting and the accrual basis of accounting. The internal control and reporting of cash
and receivables together with the various acceptable methods for inventory are also covered in this
course.

ADMZ205 Accounting Il
Accounting Il is a continuum for Accounting I. It focuses more on corporate accounting. This course

discusses how firms are established, the different kinds of businesses and how the accounting
records are affected by the type of the firm. We will discuss the accounting entries related to stocks,
bonds, notes and their effects on financial statements. Statement of cash flow is also examined.

ADMZ222 Business Data Communication

Business Data Communication is designed to help students understand the basics of networking,
and the protocols used in the Internet in particular by using the protocol layering of the Internet and
TCP/IP protocol suite. Using a bottom-up approach, Data Communications presents this highly
technical subject by following a top-down approach. The "bottom-up" approach allows instructors
to cover the material in one course, rather than having separate courses on data communications.
The presentation begins with an explanation of the application layer, which makes it easier for
students to understand how network devices work, and then, with the students fully engaged, the
instructor move on to discuss the other layers, ending with the physical layer.

ADM228 Business Ethics

This course aims to study ethical dilemmas that managers encounter during their day-to-day
operations. Moreover, this course underlines the essential ways to tackle these ethical dilemmas.
This course also intends to highlight the role of business in human life. Therefore, this course will
allow students to have a better understanding of business ethics principles and the moral standards
that support these principles.

The course will also emphasize the influence of an ethical driven environment on the society in
which the business operates.

ADM196 Business Law
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ADM187 Cost Accounting

This course is designed to discuss the theoretical foundation of cost accounting, the basic issues
related to cost measurement in job costing systems and process costing systems and the problems
of overhead application rates and how to refine the plant- wide application rates of over- head.

ADMZ257 Entrepreneurship

This course introduces students to the opportunities and challenges associated with the creation
and management of entrepreneurial and small organizations providing the foundation for small
business concepts such as: types and characteristics of Entrepreneurship and Social
Entrepreneurship, the business life cycle, marketing research and planning, human resource
management. This course promotes innovation and productive thinking by mobilizing
intellectualism and creative abilities.

ADM185 Financial Management

This course is designed to survey the field of finance and provide the foundation for more advanced
finance coursework. Topics include sources of business and financial information, an overview of
the financial system: financial assets, financial institutions, and financial markets. This course also
covers the time value of money, investment risk and return measures, debt and equity instruments
and their valuation techniques, it also covers the capital budgeting decision models and capital
structure.

ADM273 Introduction to Database

This course is designed to provide students database application and design skills Objects through
the use of Microsoft Access database software. This course emphasizes the concepts to plan, create,
and revise a database system by introducing and working with objects of MS Access, and provides
the student the tools to effectively utilize those objects within various environments.

ADM170 Macroeconomics
This course is designed to introduce basic economic concepts related to aggregate economic
relationships such as national income, aggregate supply and aggregate demand, unemployment and
inflation. Also discusses the main components of aggregate expenditure and determination of
equilibrium level of income.

ADM247 Management Information System

Managers at all levels of an organization need to know how information systems (IS) can make
businesses more competitive and efficient. This course provides an introduction to information
systems for business and management. It is designed to familiarize students with organizational and
managerial foundations of systems, the technical foundation for understanding information
systems, the role of information systems in enhancing business processes and management decision
making across the enterprise, and the process of building and managing systems in organizations.
The course will focus on topics such as Management of the Digital Firm, Internet and Internet
technology, the Electronic Business and Electronic Commerce, the Information Technology (IT)
Infrastructure, the Wireless Technology, the Ethical and Security Issues related to Information
Systems, and the Enterprise Applications.
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ADM145 Math for Business

This course helps students, who want to enroll in the Business School, to develop the mathematical
skills they need to understand and deal with the different concepts in their studies in business and
economics. Among the different topics covered in this course are the differences between linear
and non-linear functions and equations, solving simultaneous equation systems, learning the basic
rules of differentiation and integration, and recognizing the use of exponential and logarithmic
functions.

ADM 120 Microeconomics

This course will introduce the student to the basic economic concepts, the operation of market
economy and the allocation of a society’s scarce resources, how market works, the market forces of
supply and demand, elasticity, the costs of production, and various types of markets.

ADM 270 Operations Research

Operational Research (OR) is a discipline to aid decision making and improving efficiency of the
system by applying advanced analytical methods. This course will focus on the optimization of
deterministic systems using Linear Programming. A strong emphasis will be given to model
formulation. At the end of the course, students will have the skills to build their own formulations,
to critically evaluate the impact of assumptions and to choose an appropriate solution technique.

ADM180 Principles of Management

This is the introductory course in management. The course is designed to provide students with an
overview of the management functions and its role in organizations and society.
The course aims to provide students with the basic managerial knowledge necessary for Business
students. The course focuses on providing students with analytical, developmental, managerial and
technical skills that relate to managerial positions in organizations.

ADM160 Principles of Marketing

Principles of Management are a course that examines the role and importance of marketing in the
firm and other organizations. We will cover topics such as marketing plans/strategies, marketing
research, market segmentation, retailing, advertising, pricing, Internet marketing, etc. You will find
the course interesting and informative.

ADM248 Project Management

Project Management course emphasize the tools that improve the student’s ability to plan,
implement and manage projects during their entire life cycle by discussing the technical, cultural,
and interpersonal skills necessary to successfully manage projects from start to finish. By focusing
on effective Leadership and building heterogeneous teams, student will be able to cover key
components of project management including project selection, integration, project scope
management, project time and cost management, quality management, human resource
considerations, communications, Project performance measurement and evaluation, also analyzing
numerous specific projects across different industries to understand the uniqueness of projects and
of project management.



Jinan University of Lebanon

Faculty of Business Administration

ADM150 Statistics for Business

This course introduces applied statistics for business and management covering topics of Sampling
Methods, Types of variables, Contingency Table, Charts, Frequency Distribution, Measures of
Central Tendency, Measures of Variation, Covariance, Coefficient of Correlation, Estimation and Test
of Hypothesis.

Faculty and Major Required Courses

MKT321 Consumer Behavior

This course introduces students to the principles of consumer behavior. The course intends to teach
students to understand how perceptions, learning, memory, personality, and attitudes influence
consumption behavior. Moreover, students will learn how consumption changes during one’s life cycle
and how powerful cultural and sub-cultural factors influence consumers. Application of theories in case
analyses are employed throughout the course

MKT309 Marketing Research

Marketing Research is concerned, primarily, with the systematic gathering and analysis of primary and
secondary information to significantly reduce uncertainty in major marketing problem areas. Exposure
to problem definition, sampling, collecting, and interpreting data is experienced through discussion,
case analysis, and group projects. During this course the student will be able to describe, in detail, each
of the steps in the marketing research process, differentiate between the Marketing Problem and the
Research Objectives; and then apply this knowledge to a given research problem, distinguish between
Primary and Secondary Data, and when to use each type, within the marketing research process and
evaluate the variety of techniques available to collect primary data, and when to use each type

MKT327 International Marketing

This course will equip students with the tools and terminology to explore and understand marketing
practices in a global environment. Putting yourself as an international marketing manager, you will
learn the scope and challenge of international marketing, the dynamic environment of international
trade, the culture, political, legal, and business systems of global markets, the global market
opportunities and finally, the ways to develop global marketing strategies. Students will also learn to
develop a formal analytic framework of decision-making based on recent developments in the field of
International Marketing through the group project and case studies. This course is designed to provide
students with the latest understanding of global issues, disciplines, competitions and the necessary
skills in making strategic decisions based on a global perspective.

MKT 310 Marketing Management

Marketing Cases: Sales force: Introduction, Determination of the responsibilities, Constitution of the
sale team, Exploitation of the sales force, Conclusion. Merchandising: Introduction, Definition and fields
of action, technique of the merchandising. Study of a series of case of Marketing.
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MAN326 Logistics and Supply Chain Management

This course is designed to cover the core knowledge related to a wide variety of supply chain activities,
including demand planning, purchasing, inventory control, material handling, product and service
support, information technology, and strategic supply chain management. This course concentrates on
logistics and operations. The logistics concentration focuses on transportation, distribution,
warehousing, facility location analysis, and packaging. The operations concentration focuses on the
analysis, design, implementation, planning, control, and improvement of manufacturing and service
processes.

MAN332 Total Quality Management

This course will examine concepts, tools, and techniques used in the management and measurement
of quality, productivity, and competitiveness in an international environment. The course focuses on
how firms add value and compete with quality. The topics include quality control and management,
employee involvement in quality, team building for quality, quality circles, relation between quality,
productivity, and competitiveness, and statistical process control. We will emphasize on the
development of decision-making skills through the use of case analysis, field study, consultation with
local organizations, and other experimental activities.

ADM391 Graduation Project
The graduation project aims to let students develop projects that demonstrate their intellectual, The

graduation project aims to let students develop projects that demonstrate their intellectual, technical
and creative abilities. Students develop the projects under the direction and supervision of faculty
members depending on the major of each student. Moreover, students gain lifelong learning skills and
interface to real life applications. The main practical skills are related to documentation and
presentation, and project demonstration. Specifically, students should practice project management
and design.
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Major Electives

MAT100 Introduction to Math

This course provides a transition from the pre-calculus to more abstract mathematics. Topics include
linear equation, quadratic formula, functions, limits and continuity, derivative, exponential and
logarithm, integration and introduction to matrices. Important prerequisite material for a number of
more advanced mathematics courses is studied.

STA100 Introduction to statistics
This course is mainly proposed to the student majoring in management, economics, accounting,
marketing, finance and the other fields of business administration, as well as those who work in
scientific research fields. The course is generally designed for providing the principal concepts and
fundamental methods of collecting, organizing, presenting, analyzing, and interpreting a set of mass
data, to assist in decision-making.



